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Mornington Peninsula Grower and re-elected Vegetable 
Growers Association (VGA) of Victoria President  
Luis Gazzola (right) can comfortably say he has done 
everything in his power to hold the mantle for ‘his’ 
industry. And he will continue to do so.

To describe Mr Gazzola as being passionate about the vegetable 
industry is a definite understatement. In his role as VGA President 
since 2004, Mr Gazzola’s campaigns have included: a national 
registration of vegetable growers; growers to be given a fair hearing 
with respect to the relocation of the Footscray Markets in 2011; 
the future survival of the VGA as a 
service provider for the industry; that 
it be a market savvy peak body and the 
continuing appointment of our own 
Industry Development Officer.

Mr Gazzola believes that registration 
of growers would help the industry 
know exactly how many growers were in 
Australia and assure all were paying the 
national research and development levy.

“It would also help with our biosecurity 
issues and the security sensitive issues 
of fertiliser and chemicals that have 
been imposed upon us by the Federal 
Government in the last two years,” he said.

Mr Gazzola credits his support 
and stamina to his family, wife Gloria, 
three boys Paul, Colin and Andrew and 
daughter Angela. He said how proud he 
was to have his three boys committing 
themselves totally in carrying on the 
family’s vegetable business.

So how did it all begin for the head 
of Gazzola Farms? 

After leaving school in 1954, Mr 

Gazzola joined his migrant father’s 
business of Gazzola and Favero. The 
working partnership between the two 
families lasted until 1985 and at this 
stage Mr Gazzola had three boys and 
a daughter. He then went into the 
wholesale business with his two eldest 
sons (Paul and Colin) for three years 
at the Footscray Market after which 
the family purchased properties at 
Bundaberg in Queensland and grew 
sugar cane, capsicums, water melons, 
zucchini, pumpkin and avocados.

In 1992, Mr Gazzola went looking 
for land on the Mornington Peninsula 
at Sommerville with plans to return to 
his grass roots of vegetables and this 
later saw the inception of ‘Gazzola 

More on Page 4 >

“After leaving school in 1954, Mr Gazzola 
joined his migrant father’s business of 

Gazzola and Favero. The working partnership 
between the two families lasted until 1985...”

Industry 
leader 
recalls 

changes
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...leads to veggie growers

Comprehensive Cover for you...and extra support for VGA

Now there is a way for you to receive an easy to understand product, tailored to your requirements, backed 
up by local personal service - and help support the Vegetable Growers Association of Victoria. How is this all 
possible? Well, by simply calling your local Wesfarmers Federation Insurance (WFI) Area Manager.

The Vegetable Growers Association of Victoria is an alliance partner of WFI. As such, the Association receives 
a small commission each time one of our members takes out or renews a policy with WFI.These extra funds 
help us to continue to represent and support vegetable growers, and the industry. With WFI you receive 
personal on-farm service from a local Area Manager. There are 16 WFI branches across Victoria, so you can 
rest assured that WFI is never far away.

To decide whether WFI’s Rural Plan is the right product for you, give them a call on 1300 934 934 to obtain 
the product disclosure statement and an obligation free quote.

You will not only be helping yourself to comprehensive cover, but also helping your Association.

The Vegetable Growers Association of Victoria does not make any recommendation or provide any opinion about this product. Any advice or product 
information contained above was provided by WFI and does not take into account any individual’s objectives, financial situation and needs.

Does the vegetable industry need 
a carbon calculation tool and if so, 
what should it look like and what 
are the benefits for growers?

This was one of the key questions asked 
at a recent Carbon Footprint workshop 
organised by Horticultural Australia 
Limited (HAL) at Sydney in October.

Up to 30 delegates attended (one-third 
growers) to hear six papers on the topic 
and to debate the relevant issues for the 
vegetable industry.

The presentations revealed that only 
15% of Australia’s emissions are attributable 
to the agriculture sector with the vegetable 
industry having a very small greenhouse 
gas emission (GHG) footprint, of only 1%.

On hearing this, Ausveg Environmental 
Manager, Helena Whitman said many 
growers were keen to know what their 
levels of gas emissions were and if they 
could, in fact, reduce their emissions.

Generally it was agreed that any tool 
developed should enable growers, at a 
minimum, to calculate the GHG emissions 
directly under their control or resulting 
from their on-farm activities. It was agreed 
that growers should be able to ‘add’ more 

information should they want a modular-
type tool.  

The workshop also identified areas of 
further research that would be required to 
make calculations easier and more accurate.  
Recommendations will be made to the 
Vegetable Industry Advisory Committee to 
address these considerations.

Vegetable Growers Association of Victoria 
President, Luis Gazzola, who attended the 
workshop, said any GHG emissions program 
needed to be added to the existing National 
Enviroveg program and financed as a HAL 
Carbon Footprint project.

Mr Gazzola added that the tool needed 
to be ‘grower-friendly’ otherwise the 
industry would be reluctant to get involved.

“What our industry needs is a simple 
formula for each crop so we can easily 
calculate the GHG emissions,” he said.

“But it is very important we are seen 
as an industry to be actively involved and 
sitting at the table with all the relevant 
policy makers to enable us to get the best 
outcome for the growers. Most importantly, 
growers must be seen by consumers and 
the rest of the world as doing their part for 
the environment and for the production of 
clean and green vegetables.” 

president’s report

Following your bottom dollar
It has been the coldest winter in 10 years, many 
crops have not performed well and with spring in the 
air and summer nearly upon us we are already seeing 
a clear glut of vegetables.

I believe this season growers will once more feel the 
squeeze with rising costs of production such as fertiliser, 
power, water, fuel and packaging – just to name a few. This 
could certainly destroy many growers unless we all wake 
up and communicate a little more to ensure our valuable 
vegetables are not sold below the cost of production.

If any grower has not yet done their figures and identified 
the cost to prepare soils, fertilise, plant, grow, irrigate, harvest, 
package and market then please do it now before it is too 
late. It is paramount that you know where each cent of your 
spending is going. The cost of production, right through to 
the market has increased by about 25 to 35% in the past 12 
months and continues to rise.

How do growers ask for more dollars for their produce? We 
can’t, but we can get smarter and not supply local or interstate 
markets as well as supermarkets unless we get returns that 
substantiate our costs.

I strongly believe that in some cases it may be cheaper to 
not harvest and instead destroy the crop. It is no good putting 
more money towards something which you are not going to 
make any returns on. I realise it is not easy to make such hard 
decisions but growers must start making the decisions that 
enable their financial survival.  

United we must stand
More and more paper work and time is being spent on 

quality and assurance food safety parameters that are being 
enforced on growers by the major supermarkets. It has the 
potential to cripple the industry if we do not be careful and 
adhere to these stringent issues.

Stronger, united support is the key to surviving and 
being noticed but this is only possible through increased 
membership to the Vegetables Growers Association (VGA) 
of Victoria. It has been proven that growers are heard more 
by both the corporate and government sector if they stand 
united. Supermarkets are more likely to meet and talk to 
growers if they are perceived as one united body. This is the 
fundamental aim of your VGA. Growers are urged to work 
more with the industry by becoming members of the VGA. We 
must remember that if you want your voice to be heard – only 
numbers will give us strength.

Market relocation
The distinct lack of information being transferred back to 

the Melbourne Market community in respect to the cost of 
relocation to Epping and leases is becoming unreasonable. All 
market users require facts and figures in order to make plans 
for their future. We have all been kept in the dark for too long 
and are finished with the undiminished secrecy.

It goes without saying that a display centre is urgently needed 
so all market users can express comments on the so called “state 
of the art” building. For me as a grower, the cost to relocate 

to the new Epping market is the link to 
everything in planning for the future 
marketing of our vegetables.  In other 
market news, I would like to applaud 
the Melbourne Market Policy Council in 
allowing one hour pre-order deliveries to 

occur before the market is officially open for trade. However, I 
would like to see the move extended to 12 months of the year.

VGA Executive
A special thank you once again to David Wallace for his tireless 

commitment to the new Market Design Committee and also for 
his work in representing the VGA on the Policy Council. Also, a 
special mention to Joe Ruffo who was also on the Policy Council 
and Vince Doria for assisting on the Market Design Committee.

Werribee Expo May 2009
The VGA is committed to making sure the 2009 Werribee 

Expo will be held next May. The Gordon College of TAFE 
is moving back to Geelong in December so therefore will 
forego all previous commitments to the Expo. All the Expo 
equipment remains on site at Werribee but the VGA will be 
required to purchase some of the machinery from the TAFE  to 
run next year’s event. 

The seed companies again are all committed to the Expo 
and I would like to give special thanks to them, without their 
support and trials the Expo would cease to exist. Special 
thanks must also go to the Expo Committee and to Chairman 
Les Geroud as well as committee member David Milbowen. 
Both gentlemen have committed themselves to do all the 
cultivation of the soil for the seed company trials.

Following this month’s Annual General Meeting I would 
like to take the opportunity to thank all the VGA Executive for 
their support throughout the year. It has been an honour to be 
president for a second term, and while I would have liked to 
have been able to hand over the ‘baton’ to new blood instead 
of standing for a third term, I will make it one of my core tasks 
to rally new and old VGA members to be part of the team.

In closing I would like to thank the VGA’s Industry 
Development Officer (IDO), Craig Murdoch for his 
continued great work in communicating with growers and 
representatives of the industry. I believe the IDOs in each 
state are a vital component to our industry and this winning 
formula must continue.

Last but not least, a special mention to the VGA’s Executive 
Officer, Tony Imeson. Tony has been the back bone of the VGA 
and has been given total respect from all members. Thank you 
Tony for making my position very easy, especially with your 
professional approach.

Luis Gazzola

See Page 8 for Executive Officer’s Corner >

Carbon footprint (or carbon 
pollution) is measured in 
tonnes of carbon dioxide 
(CO2) which comes mostly 
from the burning of fossil fuel 
in which carbon is released 
into the atmosphere. Carbon 
footprints can be measured 
for individuals, families, 
organizations and countries. 
These footprints are made up 
from almost every activity in 
our daily lives. Obvious usage 
is electricity, car and air travel. 
The indirect measurements or 
embodied carbon emissions 
come from the growing, 
manufacturing and transport 
of all the ‘things’ in life- food, 
clothes, furniture, appliances, 
books, nearly everything. Some 
activities have none-such as 
walking on the beach or riding 
a bike (however the bike has 
embodied carbon emissions in 
its manufacture!). 

What is carbon 
footprinting?“Stronger, united support is the key to surviving 

and being noticed but this is only possible through 
increased membership to the Vegetables Growers 

Association (VGA) of Victoria.”
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Farms’.  
“My criterion was to find a property with a viable source of water. 

Even back in 1992 I envisaged that water would always be an issue 
for a guarantee in growing vegetables for the future,” he said.

“When I originally saw the Somerville property (400 acres or 
165 hectares) its access to water and its ability to capture water 
from the surrounding area gave me the inspiration to buy and set-
up our new operation.

“As soon as we took possession of 
the properties, my youngest son Andrew 
and I immediately started to develop 
our new vegetable growing operation at 
Somerville. Paul and Colin joined us once 

the properties in Bundaberg were sold.”
Later in 1995, Mr Gazzola purchased another 

property at Boneo, being mainly of light sandy soils, 
the property complemented the Somerville site for an alternate 
growing during winter.

Boneo was irrigated with good ground water bores and today 
was under 260 acres (108ha) of vegetable production.

At Somerville, the property’s main water sources are a storm 
water winter harvesting license and storage in four large dams.

“With good planning, we have the ability to capture storm 
water, all pack house water, wash down water, any irrigation 
runoff which is then all recycled back into the dams on both the 
Somerville properties,” Mr Gazzola said.

Both the Boneo and Somerville properties use solid set overhead 
sprinklers because it suits the business’ method of vegetable growing. 

It took two years of good planning and hard work, from what was 
once a grazing enterprise to a flourishing vegetable business which 
grows Asian Vegetables, broccoli, celery and cos lettuce all year as 
well as carrots and iceberg lettuce for seven months of the year.

Mr Gazzola grew up working beside his father, Matteo, and 
this is where he learnt the trade of good soil management and 
the practices of healthy soil growing healthy vegetables. “All this 
has helped me to become a successful vegetable grower and this 
knowledge has now been passed on to my three sons,” he said.

Today Mr Gazzola said the family prides themselves in growing 
and marketing quality products. “We sell our own produce at 
Melbourne’s central market and supply all other central markets 
around Australia as well as supermarkets and processors,” he said.

“We have current HACCP (Hazard Analysis Critical Control 
Point) certification under SQF (Safe Quality Food) 2000 and WQA 
and are working closely with the Enviroveg program to obtain an 

environmental certification as well. We undergo regular audits to 
maintain these standards,” he said.

“We also run a whole farm Integrated Pest Management (IPM) 
program. Employing the services of agronomists and entomologists 
to monitor our crops and fields on a weekly basis. This helps us 
minimise the use of agricultural chemicals, optimises the use of 
fertilizers and encourages nature to do some of the work for us.”

After years of establishing the viable vegetable business, in 2004 
Mr Gazzola 
followed in 
his son, Paul’s 
footsteps and 
was nominated 

for the VGA of Victoria’s Executive.

“I saw the need to get involved as 
many others have done in the past and 
to help progress different issues relevant 
to causes,” Mr Gazzola said. “It was my 
passion for the industry that spurred my 
commitment.” Before this, Mr Gazzola 
was Chairman of the South East Growers 
Organisation and during this period was 
heavily involved in getting the Class “A” 
recycled water to south eastern growers – 

which is now known as the Eastern Irrigation Scheme.
In Mr Gazzola’s first year as a member of the Vegetables Growers 

Association (VGA) he became President, clearly stating his loyalty 
to an industry that needed to be strongly unified.

And in the last 18 months Mr Gazzola has also been a Board 
Director of Ausveg – the national peak growing body.

“The constitutional issues that have been the bugbear of Ausveg 
for the past two and a half years have been a major issue and the 
passing and acceptance of the constitution at the special meeting 
this month was crucial if Ausveg was to move forward,” he said.

“My worry today with Ausveg is that it has been backed into a 
corner by Horticultural Australia Limited and is now struggling to 
operate on a shoestring budget,” he said.

In respect to the VGA, Mr Gazzola said falling membership 
numbers was the biggest obstacle.

“We must make growers realize the benefits of being part of 
an organization by showing it to be changing with the times – 
becoming market savvy and ‘in touch’ with the upcoming younger 
generation of growers,” he said.

“It is vital our VGA Executive is seen to be listening to the 
younger generation and encouraging and fostering them to come on 
board as future leaders.”

Mr Gazzola said this year’s major milestone in VGA’s marketing 
was the launch of the new-look Vegetables Victoria newsletter. 
“The changes reflect the VGA as a revitalized group, relevant and 
responsive to the needs of all Victorian vegetable growers,” he said.

“Through the new direction in our marketing and the need to 
look at the VGA as being a service provider, I hope old and new 

Vegetable 
Growers’ 
Golf Day  

Industry leader recalls changes
Continued from Page 1 >

“Mr Gazzola grew up 
working beside his father, 
Matteo, and this is where 

he learnt the trade of good 
soil management and the 
practices of healthy soil 

growing healthy vegetables.”

for the VGA of Victoria’s Executive.

members see the need to be part of our organization.” 

Growers, young and old, had a sensational day 
of banter and play at the Vegetable Growers’ 
Golf day in August. Sponsored by E. E. Muir & 
Sons and held at the Lang Lang Golf Club in 
South Gippsland more than 60 golfers braved 
the blustery and rainy conditions to enjoy a 
great day of play. 
With such a positive outcome it has been 
unanimously agreed that the day will become 
an annual event to be held on the first Friday of 
August each year.
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“Part of the research involves testing the product through the 
cooking process to ensure that it retains its taste and nutritional 
benefits. This type of information will be very useful from a 
marketing perspective, and it is clear that major retailers are 
supportive of the concept,” he said.

For John Said, Chair of the VVMP and Managing Director 
of Werribee-based Fresh Select Pty Ltd, the launch of the Vital 
Vegetables brand heralds a new era in vegetable production.

“The launch of Booster will re-define how people perceive 
Australian vegetable products. Not only are we about to release 
some highly specialised product lines to the Australian public, 
but the potential to export these products to overseas markets is 
enormous,” he said.

Both Mr Said and Dr Jones are keen to emphasise the fact that 
Vital Vegetables is not designed to detract from the health benefits 
of existing vegetable products, or to replace current vegetable lines. 
Instead, they believe that Vital Vegetables will be an addition to 
vegetable categories, while simultaneously reiterating the message 
that vegetables are good for you.

“The reality is that the protocols that we have developed for 
the production of Vital Vegetables are not very different to how 
other vegetables are grown. The only difference is that we have 
quantified the phytochemical levels, and are developing novel 
products under a strict system to ensure that these levels are 
optimized and maintained,” Dr Jones said.

“We’re hoping that Vital Vegetables will initiate a move away 
from commodity-based vegetable production, and showcase 
Australian vegetable produce as being high quality, premium 
products that bring healthy returns to growers.” 

In 2007, a marketing group comprising a number of leading 
Australian and New Zealand companies was formed to drive the 
commercialisation of Vital Vegetables. These companies, who go by the 
collective name of the Vital Vegetables Marketing Partnership (VVMP), 
have been working together with the research partners over the last 12 
months to secure pathways to market for Booster, as well as guiding the 
development of new product lines for the Vital Vegetables range.

“When we first developed Booster, we didn’t really have the 
strong commercial guidance that we now have,” Dr Jones explained. 
“In many ways, we’ve learned a lot from Booster. We now have a 
platform of technologies to assess and develop new products which, 
in turn, will facilitate the speedy production of commercially-ready 
vegetable varieties that cater to consumer demand.”

According to Dr Jones, the collaborative nature of the Vital 
Vegetables project will be the secret to its success. 

“Not only does the commercial input give direction to the 
science, but we have also partnered with three of the world’s largest 
vegetable seed companies, meaning that we have unprecedented 
access to huge seed collections for our research,” he said.

“The long-term benefits of this are that we’re able to obtain 
exclusive access to parental lines possessing desirable traits, from 
which we can produce a range of new lines and vegetable products.”

At least four additional products are earmarked for release 
following the Booster launch, including several lines of tomatoes 
with high levels of lycopene, and strains of high-vitamin 
capsicums. Dr Jones said these new products will not only be good 
for you, but will also be bred for maximum freshness and taste.

Vital Vegetables 
secures vital 
future

Vegelink has been facilitated by Horticulture  
Australia Ltd (HAL) in partnership with AUSVEG,  
and has been funded by the National Vegetable R&D 
Levy. The Australian Government provides matched 
funding for all HAL’s R&D activities. This report has 
been compiled by your VGA Industry Development 
Officer, Craig Murdoch. For more information on any 
Vegelink items, or for any general on-farm advice, 
contact Craig, Tel: (Office) 03 9687 4707  
Mob: 0429 990 553 Email: ido@vgavic.org.au

On the eve of the commercial launch 
of ‘Booster’, a strain of broccoli that 
contains higher levels of glucosinolates 
– naturally-occurring compounds that 
scientists believe have powerful disease 
prevention attributes – researchers 
have now received additional funding to 
further develop the range of vegetables 
to be marketed under the Vital 
Vegetables brand.

“We’re hoping that Vital Vegetables will initiate 
a move away from commodity-based vegetable 
production, and showcase Australian vegetable 

produce as being high quality, premium products 
that bring healthy returns to growers.” 

DPI Knoxfield, Dr Rod Jones.
From early 2009, Australian consumers will have access to the 

first in a range of great-tasting vegetables that are known to have 
increased health benefits. These vegetables are the product of an 
extensive research and development campaign, and represent one of 
the most exciting market developments for the vegetable industry.

Five years ago, in response to growing concern about foreign 
vegetable imports and a rise in public awareness about the 
nutritional benefits of certain foods in the fight against serious 
diseases such as cancer, a team of scientists from Australia and New 
Zealand set out to develop a new range of ‘super’ vegetables. 

Through the cooperative efforts of research providers the New 
Zealand Institute for Crop & Food Research and the Victorian 
Department of Primary Industries (DPI) in Knoxfield, and with the 
support of the Australian and New Zealand vegetable industries and 
Horticulture Australia Limited (HAL), Booster broccoli was created. 

“The intent behind Vital Vegetables was not only to create a 
range of vegetables with known health benefits, but to ensure 
that they were also commercially available to consumers,” Dr Rod 
Jones, Team Leader, Plant Physiology at DPI Knoxfield said.

“Five years ago, in response to growing concern 
about foreign vegetable imports and a rise in 

public awareness about the nutritional benefits 
of certain foods...a team of scientists from 

Australia and New Zealand set out to develop  
a new range of ‘super’ vegetables.”

South East grower Luis Gazzola was elected for 
a third term at this month’s Vegetable Growers 
Association (VGA) of Victoria’s Annual General 
Meeting (AGM). Also re-elected were Keilor 
grower David Wallace as Treasurer and Senior Vice 
President and Clyde grower Rocky Lamattina as 
Junior Vice President.

Mr Wallace said he was relieved Mr Gazzola had agreed to 
complete another term and cited him as being the “heart and 
soul” of the organisation. Industry stalwart and life member, Jack 
Walker added that “very few could to the job as well as Luis”.  

Issues discussed included current VGA membership fees 
and the need to instigate a significant membership drive. See 
next edition of Vegetables Victoria for more details.

Guest speakers included Melbourne Market Authority’s 
Chief Executive Officer, Peter McLennan, AusVeg’s 
Environmental Manager, Helena Whitman, Dr Robert Premier 
discussing “Good Agricultural Practices around the world” 
and Horticultural Australia Limited’s Industry Services 
Manager (vegetables), Lucy Keatinge. Ms Keatinge outlined 
the industry’s strategic plan, Vegvision 2020 and its five 
strategic imperatives. 

1. Delivering on consumer preferences and increasing 
demand.

2. Market recognition for Australian quality, safety, 
reliable supply and innovation in products and 
services.

3. Internationally competitive vegetable supply chain.

4. Advanced industry data and information systems to 
meet future needs.

5. Visionary leadership and change management.

Ms Keatinge also introduced a new report: the “Vegetable 
Industry Development Needs Assessment” which aims to 
realign industry investment and industry development with 
the strategic plan. The changes ahead will be considered in 
more detail in our next edition of Vegetables Victoria.  

President agrees to 
head grower body  
for a third term
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  Want to know more about the  
  Victorian vegetable industry?
  Log on to www.vgavic.org.au

President: Luis Gazzola 0418 172 320
Senior Vice President: David Wallace 0408 547 708
Junior Vice President: Rocky Lamattina 0416 056 458
Treasurer: David Wallace 0408 547 708
Executive: Peter Cochrane 0418 392 113
 Anthony Mason 0412 591899
 Silvio Favero 0417 455 610
 Paul Gazzola 0418 556 366
 Frank Lamattina 03 5998 5225
 Tom Schreurs 0418 591 699
 Craig Arnott 0419 336 454
 Vince Doria 0418 392 014
Executive Officer: Tony Imeson 0414 458 561  
	 (Office)	03	9687	4707	 email:	contact@vgavic.org.au	
Industry Development Officer: Craig Murdoch 0429 990 553 

DISCLAIMER: The purpose of the Vegetables Victoria and Vegelink newsletter is to communicate 
to the Victorian vegetable industry a sample of the activities that are being carried out in the State 
in relation to the VGA and the national vegetable levy. The information provided should not 
be interpreted as an advice or recommendation of any kind. The VGA and its officers disclaim 
all liability for any error, loss or other consequence which may arise from your relying on any 
information in this publication.

The VGA proudly recognises the  
support of our industry sponsors:

Vegetables Victoria is written and published by AgriHort Services Pty Ltd 
(ABN 53 869 534 356) for the Vegetable Growers Association of Victoria Inc 
(ABN 80 851 723 010) 
Publisher: AgriHort Services P/L PO Box 192 PARK ORCHARDS VIC 3114  
Managing Editor: Katie Fisher P: (03) 9812 2209 M: 0402 444 878  
F: (03) 9812 2209 E: katiefisher@optusnet.com.au  
Design & Production: Grant Nelson for and with AgriHort Services P/L

executive officer’s 
corner

Melbourne Markets 
Relocation to Epping

Victoria Fresh Markets 
(VFM) has been formed to 
liaise with State Government 
for all functions of the new market management and future 
ownership. Also the Transition Arrangement Group (TAG) 
has been formed to ensure that the changeover from Footscray 
Road to Epping is effective for all market users. 

Vegetable grower representatives Luis Gazzola, David 
Wallace, Vince Doria and Joe Ruffo are providing positive 
assistance by attending meetings of the market user committees.

Fresh Produce 
There has been considerable media discussion recently 

about the price of vegetable crops, in particular green 
vegetables, due to the changeable growing conditions 
experienced in Victoria over the winter period.

Enquires to the Vegetable Growers Association (VGA) office 
have certainly increased, especially as a result of increased 
consumer prices for fresh produce. Our explanation is 
standard, in that it is generally a case of supply and demand for 
the volume of fresh produce available on the day. There is also 
a clear message given out that growers are not receiving better 
returns in times like these when there are extreme increases to 
the farm gate costs from fertiliser and fuel. 

“Go For Your Life Promotion Campaign”
We are now in the final stages of this Victorian promotion for 

fresh produce after successfully completing a “Just Add Fruit & 
Vegetables” dinner launch in Castlemaine during August.

Tip cards covering breakfast, lunch and dinner have been 
available in fruit and vegetable retail outlets across Victoria. 
The next release in October will be for Just Add Fruit & Veg to 
your SNACKS. 

This promotional campaign has been successful in increasing 
the consumption of fresh produce across Victoria with the main 
contributors to this project being the Heart Foundation, State 
Department of Human Services, Melbourne Market Authority, 
Local Councils, VGA Victoria and fruit and vegetable retailers. 

National Vegetable Expo 2009 at Werribee  
Planning is well under way for the Vegetable Expo to be 

held at Werribee on May 7-8, 2009.
Seed companies have secured all the new variety trial plots 

available and the prospectus for exhibitors is available for 
distribution this month. To obtain a copy please contact the 
VGA Victoria office.

The Vegetable Expo is being organised in conjunction with 
the AUSVEG National Vegetable Conference and delegates to 
the conference will have the opportunity to visit the Expo site 
at Werribee on Thursday May 7, 2009.

Melbourne Market Summer Trading Hours  
Growers who trade produce at the Melbourne Market 

should note that from November 1, 2008 trading hours will 
commence at: 3am Monday, Thursday and Friday and 4am 
Tuesday and Wednesday. 

Deliveries of pre-ordered produce will be permitted one 
hour prior to the commencement of trading each day during 
this summer trading period until March 31, 2009.

Tony Imeson


